
1 
 
 

 

 

 

 

 

 

 

 

 

Suzanne Collins Web Redesign Project 
 

 

 

 

 

 

 

 

 

  



2 
 
 

Table of Contents 
 

Executive Summary .................................................................................................................................... 3 

Requirement Analysis ................................................................................................................................. 4 

Organizational Purpose and Goals: ...................................................................................................... 4 

Purpose of the Website: .......................................................................................................................... 4 

Goals of the Website Redesign:.............................................................................................................. 4 

Data Collection ........................................................................................................................................ 5 

Survey ...................................................................................................................................................... 6 

Interviews................................................................................................................................................. 6 

Benchmarking ......................................................................................................................................... 7 

Personas/Scenarios .................................................................................................................................. 7 

Site Redesign Structure .............................................................................................................................. 9 

Current Design ........................................................................................................................................ 9 

New Design ............................................................................................................................................ 13 

High Level Blueprint Page Descriptions ............................................................................................. 14 

Detailed Blueprint Page Descriptions for Login ................................................................................ 18 

Detailed Page Descriptions for Store ................................................................................................... 21 

Task Description for Discussion Post .................................................................................................. 24 

Wireframe for Home ............................................................................................................................ 25 

Wireframe for Store ............................................................................................................................. 27 

Wireframe for Message Board............................................................................................................. 28 

Wireframe for Bio ................................................................................................................................. 30 

Wireframe for Sign Up ......................................................................................................................... 32 

Controlled Vocabulary ............................................................................................................................. 34 

Metadata Scheme .................................................................................................................................. 34 

Thesaurus .............................................................................................................................................. 38 

Usability Testing........................................................................................................................................ 52 

Problem Statement ................................................................................................................................ 52 

Testing Objectives ................................................................................................................................. 52 

Methodologies and Testing Environments ......................................................................................... 52 

Evaluation .............................................................................................................................................. 53 

APPENDICES ........................................................................................................................................... 54 

 

  



3 
 
 

Executive Summary 

This report consists of a summary of suggestions for a redesign of the website for popular 

fiction author, Suzanne Collins. The design team was contacted by the webmaster for 

www.suzannecollinsbooks.com to update the website, with the hopes of having a higher visitor 

count and encourage users to revisit. The project team conducted research using the following 

methods: benchmarking, an extensive survey, and multiple interviews. The data compiled from 

each research method was used to confirm our designing goals and create concrete plans for the 

redesign of the website’s architecture. 

 

The current site serves as a place for those interested in Suzanne Collins and her authored 

works, which could include the following types of individuals: teachers, aspiring authors, 

students/young adults, adults, book-club members, parents of interested readers, librarians, and 

interested readers. The current structure of the website inhibits users from interacting with the 

website, in addition to the overall lack of content and site abilities.  

 

The redesign plan stemmed from the analysis of research methods, extensive planning, 

and including all elements needed to meet user needs and exceed expectations. 

The following recommendations detail some of the design team’s recommendations: 

• Address the lack of content available. 

• Revise global navigation to include additional and changed content. 

• Provide more biographical information for Suzanne Collins. 

• Include a photo gallery. 

• Include direct links for social media information. 

• Allow users to create accounts and receive newsletters. 

• Add a store. 

• Include a portal for discussions, fan-fiction, and comments/ratings. 

• Include thematic games for users. 

• Include a search feature to enhance usability. 

 

Any unfavorable results, for the website redesign, produced by the usability testing 

methodologies and respective results will be taken into consideration based on predetermined 

satisfactory requirements. The design team looks forward to upgrading Suzanne Collins’s 

website and ultimately achieve the webmaster’s goal of increasing site visitors and encouraging 

users to revisit by allowing users to engage with other members of the Suzanne Collins 

community. By choosing our team’s redesign plans, the client and organization will supersede all 

expectations.  

  

http://www.suzannecollinsbooks.com/
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Requirement Analysis 

Organizational Purpose and Goals: 

Suzanne Collins is the award winning and best-selling author who started working as a 

television writer.  Soon, she became the head writer for children’s shows at the WB Television 

Network.  Moving into authoring books, she created the popular Underland Chronicles and 

earned a place on the New York Times Best Sellers list.  

Although she has focused her career more on writing in the children’s genre, she is 

probably best known for being the author of The Hunger Games series, which fits into the young 

adult genre.  This series became so wildly successful that they were eventually turned into 

movies.  Collins herself wrote the screenplay for the first movie in the series, The Hunger Games 

(Biography.com Editors, 2016).  It is reported that the franchise has grossed over $4 billion 

(Statistic Brain, 2015).  

Ms. Collins recently contacted our group and expressed an interest in having us revamp 

her current website.  She indicated that she wants the site to better reflect her personality and 

creativity as well as utilize modern design styles and technical capabilities.  While she believes 

the current site was adequate when it was originally designed, her current level of success 

demands that the site better support the needs of her fans and site visitors.  Based on this request, 

we have constructed the following redesign plan. 

Purpose of the Website: 

As with any research project, the purpose of a website’s design has organizational 

realities and politics that must be considered.  “In our dream world, we would design our 

information architectures independent of technology, and then a team of system administrators 

and software developers would build the infrastructure to support our vision” (Rosenfeld, 

Morville, and Arango, 2015, p. 323). The purpose of the current SuzanneCollinsBooks.com is to 

provide the author’s fans with a place to get information about the author.  In addition, the 

website provides information about the numerous works created by Suzanne Collins, whether it 

be the world-famous Hunger Games trilogy or her popular Underland series.  In addition to 

information about her works, the website provides reviews from various sources of those works. 

Goals of the Website Redesign: 

The author’s current website lacks concrete organization and structure. Thus, the purpose 

of the redesign of Suzanne Collins’ website is to enhance its quality to the level that reflects the 

success of her literary career.  Moreover, we plan to improve the structure and organization of 

the author’s website. “Structuring involves determining the appropriate levels of granularity for 

the information “atoms” in [an organization’s] product or service, and deciding how to relate 
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them to one another.  Organizing involves grouping those components into meaningful and 

distinctive categories, creating the right contexts for users to understand the environment they are 

in and what they’re looking at...”  (Rosenfeld, Morville, and Arango, 2015, p. 25). By achieving 

our purpose and goals, we will add value to Suzanne Collins’ literary brand; and provide her 

many fans with an effective tool to explore and experience her many wonderful works.  

 

Suzanne Collins’ website—in its present form—is out-of-date and does not provide any 

avenues for the author and her fans to engage and interact. Therefore, we plan to redesign the 

website in a way that facilitates fan/author interaction and collaboration.  The long-term strategic 

goals of our plan are to improve Suzanne Collins’ website’s functional capabilities.  

Furthermore, our vision encompasses a desire to provide users with an effective tool to navigate 

the website and have a pleasant experience when searching for the author’s books. To 

accomplish our vision, the following are the goals we have established for the redesign of 

Suzanne Collins’ website: 

 

• Organization system - The content of the site will be grouped based on a new 

categorization plan.  This will help the users be able to more easily find content they are 

interested in.  This includes the works produced by Ms. Collins, products sold and 

information about her.  An example includes how the store content will be sorted into the 

categories of Accessories, Action Figures, Books, Clothing, Movies, Mugs, and Music. 

 

• Labeling system - Based on the preferences indicated by the users of the site, labeling 

terms used will be those that the site visitors can identify with.  One example is that the 

site will call the section about Ms. Collins’ life the Bio section. 

 

• Navigation system – The new design will incorporate a global navigation system that will 

be enhanced to include links to the additional features being requested by the site visitors.  

These links will be placed strategically on all pages, thus providing global access to them.  

An example is the addition of the site page links to News &Events.   

 

• Controlled vocabulary – The controlled vocabulary will be updated to support the new 

site.  It will include metadata definitions and an extensive thesaurus.  This will support 

the users’ ability to run searches that will produce relevant results lists. 

Data Collection 

To have a successful web presence, research and data collection are essential steps that 

must be taken to ensure usability. Before beginning the research process, it is important to 

consider what types of audiences may be users of the website. When considering the users of 

Suzanne Collins’ website, we determined that, at the very least, the visitors would be comprised 

of young readers, their parents/guardians, other writers of young adult literature, and adult 
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readers. To design the best possible website that would benefit each type of user, we decided to 

use multiple types of data collection techniques to determine what aspects of the website need to 

be altered, added, eliminated, or redesigned. To gather such information, we used the following 

methods: survey, interviews, and benchmarking. Each method used in the data collection process 

is described at length below. The results of each method are listed in the Appendix. 

Survey 

To gather information regarding what users thought about proposed alterations to the 

website of Suzanne Collins, a survey was taken by 26 participants through a link shared on social 

media. Each user identified one of four outlined age groups and indicated whether he or she 

visited the website before answering the following queries; at the beginning of the survey, it was 

suggested that a few minutes be spent viewing the website www.suzannecollinsbooks.com. Each 

question was framed by stating that the user should base their responses on the changes they 

would like to see on the website, regardless of whether he or she would utilize each available 

additional element. The answer choices were “strongly agree,” “agree,” “disagree,” and 

“strongly disagree.” For the purposes of dissemination and data compilation, “strongly agree” 

and “agree” were considered a definitive “yes,” while “disagree” and “strongly disagree” were 

classified as a resounding “no.” To determine the user group for each participant, assumptions 

would need to be made since age range was the only personal data collected. After calculating 

percentages, the data showed that there was overwhelming support for our project goals. Lists of 

survey questions, as well as the results, are included within Appendix 1. 

Interviews 

To gather impressions and feedback from the major user groups, six interviews were 

given to gather thoughts about the site. In four of the six interviews, each interviewee was asked 

to list ten observations for the website. The purpose of that interview structure was to determine 

what each user group noticed, without any direction from the interviewer, to get raw, impartial 

data. For the remaining two interviews, each interviewee was asked to compile a “pro” and 

“con” list for the website, which would force the participants to analyze and rate each aspect of 

the website.   

Upon completion of this research step, data was analyzed and it was determined that 

people had overwhelmingly negative reactions to Suzanne Collins’ website. When asked to 

compare “pros” and “cons,” “cons” more than doubled the “pros” listed. By watching the users 

interact with the website, it was clear that the website was lacking basic functionalities which 

limited the overall capabilities. The data given and synthesized from the interviews reinforced 

our project’s proposed goals. Results from the interview process are included in Appendix 2. 
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Benchmarking 

Having a frame of reference for a website is fundamental. To benchmark, we considered 

crucial elements for each website as proposed by Kimberley Grabas in her article “11 Author 

Website Must Have Elements.”  By comparing the website of Suzanne Collins to the websites of 

other popular authors, it was realized how much is clearly lacking. 

When comparing the websites, we selected those of Stephen King, J.K. Rowling, 

Stephanie Meyer, Ransom Riggs, Veronica Roth, and Meg Cabot, all of which are relatively 

famous authors of young adult literature.  We looked at the following elements that could be 

included on an author’s website: good first impression, an about/bio page, contact information, 

email registration/updates, testimonials, social media, books/products/services, a blog, upcoming 

events/latest news, press page/media kit, and bonuses/extras (Grabas, 2013). After comparing 

each author’s respective website to the one created for Suzanne Collins, it was concluded that the 

website was in desperate need of redesigning. Only two of the suggested elements were found 

(biography and testimonials). Several elements are displayed poorly, while many are missing. 

Further evidence is listed in the Benchmarking table provided in Appendix 3. 

Personas/Scenarios 

Based on the major user groups (young readers, their parents/guardians, authors of young 

adult literature, and adult readers) four personas, with examples listed below, were created to 

detail the types of visitors that may visit the website for Suzanne Collins. 
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Persona 1 [Parent of Young Reader]:  

 
(Netnus. 2015) 

 

 

Helen Lewis is a 45-year-old mother of 3, 

whose oldest daughter, Ellie (age 14), loves The 

Hunger Games. She is interested in books with 

strong female characters as a role model for her 

daughter.   

Scenario: Helen notices that Ellie is very 

interested in reading and would like to 

encourage her to do more.  Helen also notices 

that Ellie has started to feel self-conscious about 

her appearance and her intelligence.  Helen 

looks for books with strong female characters 

for Ellie to relate to and/or admire.  Helen 

comes across the Suzanne Collins website and 

tries to learn more about The Hunger Games 

Trilogy.

Persona 2 [Adult Reader]:  

 
(StockImages.com 2014) 

Stephen Wright is a 32-year-old software 

developer who loves science fiction and is 

looking for a new series to read. 

Scenario: Stephen has been an avid reader of 

science fiction since his youth.  Although he is 

very busy with his career, he still likes to escape 

from the real world into a well-written story.  He 

is always checking online and at the library for 

the latest releases of science fiction books. When 

he hears about a new series called The Hunger 

Games, he investigates the series further and 

decides to go to the author’s website to learn 

more about her and her works. 

 

Persona 3 [Young Reader]:  

 
(Pazham, 2013) 

Garrett Parker is a 12-year-old student at 

Hometown Middle School.  While in summer 

camp this year he started reading the Underland 

series.  Although he doesn’t live in a big city, he 

quickly related to Gregor’s imagination. 

Scenario: Garrett has read two of the books about 

Gregor.  When he is assigned a book report he 

chooses the book Gregor and the Underland by 

Suzanne Collins.  Part of the report must be about 

the author, so he goes online to Suzanne Collins’ 

website to learn more. 
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Persona 4 [Writer of Young Adult 

literature]:  

 

 
(Netnus, 2015) 

Kenzie Guinn is 25-years-old with a Bachelor's of 

Arts degree and has been writing young adult 

fiction since her teens.  Although she has not 

formally published any of her work, she has 

submitted several fan-fiction manuscripts to 

websites.   

Scenario: Kenzie’s real-life responsibilities don’t 

permit her to become a full-time author.  She still 

spends most of her free time writing and scouring 

other authors’ sites looking for ideas.  She 

religiously reads her favorite authors’ blogs.  She 

has become a member of all their sites and 

receives any mailings they provide.  Whenever an 

author she follows is appearing near her town, 

she makes every effort to attend the event. 

  

Site Redesign Structure 

Current Design 

The current website for Suzanne Collins is basic in its overall design. Currently, there are 

only four global navigation headings (Home, Works, Bio, and Interview). There is no searching 

feature, awards and reviews are placed sporadically, and there is empty white space. The 

“Home” page (see Figure 1) includes one picture of Suzanne Collins, very little information 

about her, some book title images, some awards, a few reviews, and many design flaws. The 

“Works” page (see Figure 2) includes photos of each work and a summary. The current “Bio” 

page contains a small picture of Suzanne Collins accompanied by a five-paragraph entry 

detailing her 25-year literary career: from her beginnings at Nickelodeon, to her ascension in 

becoming one of the bestselling authors in the nation. The “Interview” page takes users to a page 

that lists thirteen questions, which were answered by the author.  To view the current 

sitemap/blueprint for Suzanne Collins’s website, see Figure 3.  
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Figure 1: Wireframe of Suzanne Collins’s current “Home” page. 

 

By clicking on the “home” page (Figure 1), the viewer is taken to a landing page where 

there is a welcome message from Suzanne Collins, a picture of her, and several of her works: 

“The Hunger Games: Mockingjay”; “Year of the Jungle”; and “Mockingjay.” Each page of the 

website is linked to a section that contains “selected works” such as: “Year of the Jungle,” 

“Mockingjay” and “Catching Fire.”  By clicking on any of the title’s links in the selected works’ 

section, there are synopses of the works by book reviewers including School Library Journal, 

Midwest Book Review, and Kirkus Reviews.   
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Figure 2: Wireframe of Suzanne Collins’s current “Works” page. 

 By clicking on the “Works” page (Figure 2), the user is taken to a page, which lists each 

of Suzanne Collins’ works, with a brief description of each. When clicking on an image beside 

each work’s descriptions, users are not taken to another page detailing more information 

regarding the work or a place in which to buy the item.  
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Figure 3: Site Map for Suzanne Collins’s current Website. 

 

The current sitemap for Suzanne Collins’s website includes a global navigation of the 

following four headings: Home, Works, Bio, and Interview. Currently, there is no way to contact 

the author, view social media, purchase anything, have discussions, rate/review works, write/post 

fan-fiction, enter fan contests, see latest events, or see more than one photo. This design is very 

limited in content and capability. 
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New Design 

The proposed redesign for Suzanne Collins’s website is detailed in Figures 4-12. 

 

Figure 4 shows a blueprint for the redesign, which includes the following new global navigation 

headings: Home, Bio, News & Events, Works, Store, Blog, and Message Board. 

Figure 5 represents a detailed blueprint for the Login or Sign Up page, as well as the which 

functions require login and steps required to create an account.  

Figure 6 details the blueprint for the created “Store” page, which includes many items and works 

for sale directly from Suzanne Collins’s website. 

Figure 7 includes a task-oriented blueprint for the created “Discussion Post” added feature. 

Figure 8 is a visual showing the redesigned “Home” page. The global navigation has been 

expanded to incorporate more of the content areas of the site, providing context for users when 

navigating.  

Figure 9 shows a visual representation of the proposed design for the created “Store” page. 

Figure 10 shows the wireframe for the newly created “Message Board” page, which helps users 

to connect with one another through communication in one determined location. 

Figure 11 shows a wireframe for the redesigned “Bio” page of Suzanne Collins. 

Figure 12 shows the wireframe for the page where users are directed to when they decide to 

create an account. 
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Figure 4: High Level Blueprint High Level Blueprint for the redesign of the SuzanneCollinsBooks.com website 

Figure 4 describes the connections between the pages that will be part of the newly redesigned 

website for SuzanneCollinsBooks.com.  Note that it does not include a description of the 

connections via breadcrumbs that are located on the pages. 

High Level Blueprint Page Descriptions 

Bio – this page contains the biographical information about the author. 

Blog – this page includes the blog posts produced by the author or the author’s 

representative.  The members are also able to post comments on the blog posts. 

Books – this page contains all the books the author has written.  The visitor can click on any of 

the books and see the details of the book. 

Contacts – this page contains the information on how to contact the author or author’s 

representative. 

Fan Fiction – this page provides members the ability to post their work that is related to the 

author’s works.  This area is only accessible by members. 

FAQ – this page lists the questions that the author or website manager frequently receives.  It 

also includes the answers to those questions. 
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Games – the page that provides members access to the gaming area.  The games are based on the 

author’s works.  This area is only accessible by members. 

Login or Sign up – this page provides the form to sign up for site membership or login to the site. 

Media Kit – this page provides the visitor the ability to download the author’s biography and 

portrait. 

Message Board – this page contains the discussions that members of the site are participating 

in.  To be able to post a comment the visitor must log in. 

Movies – this page contains a list of the movies, and the details about them, that have been 

produced based on the author’s books. 

News & Events – this page contains the latest news about the author and her works as well as the 

upcoming events that the author is scheduled to participate in. 

Photo Gallery – this page contains various images of the author or images related to the works of 

the author. 

Profile – the page that the site member uses to provide personal information.  This area is only 

accessible by members. 

Search – this page displays the results produced by the search criteria entered by a site visitor. 

Sign up Form – the form a visitor fills out to sign up for site membership. 

Social Media – these links provide direct access to the author’s external social media areas. 

Store – this page contains the merchandise that the author has rights to sell.  There are areas of 

this page that require the visitor to be logged in to gain access. 

Television – this page contains a list of the television shows that the author has worked for. 

Testimonials – this page contains the comments issued by authors and critics about the author’s 

work. 

Upload Image – this pop up window provides the ability for the member to upload their profile 

image. 

Works – this page contains the list of works the author has created. 

Top Level Page Connections 

This diagram represents that the home page contains links to the Bio, Blog, Contacts, FAQ, 

Login or Sign up, Message Board, News & Events, Search, Social Media, Store and Works 

pages. 

The Search page is accessible from all pages, apart from the Social Media pages and the Upload 

Image page. 
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Second Level Page Connections 

This diagram represents the links contained on the following pages: 

Bio – this page is linked to the Home and Search pages and contains links to the full Photo 

Gallery.  The visitor can download a printable list of the Author’s books.  The page also provides 

the link to the Media Kit.  The Bio page also contains links to the Testimonials page.  It also 

contains the Newsletter Subscription area.  These are represented by the number 1 and 2 on-page 

connectors, respectively. 

Blog – this page is linked to the Home and Search pages.  All visitors can view the blog posts but 

only logged in users are able to post comments. 

Contacts – this page contains a link to the Media Kit page.  It is linked to by the Home and 

Search pages. 

Login or Sign up – this page is linked to the Home and Search pages.  It has links to the Sign-up 

Form, Message Board, Profile, Games and Fan Fiction pages.  It also has a link to the Store page, 

represented by the number 6 on-page connector.  It contains the Newsletter Subscription area. 

Message Board – this page is linked to the Home and Search pages.  It contains a link to the 

Login or Sign-up pages.  There is also a link to the Books page, represented by the number 3 on-

page connector. 

News & Events – this page contains links to the Photo Gallery and the Media Kit.  It is linked to 

by the Home and Search pages. 

Search – this page is linked to the Bio, Blog, Contacts, Login or Sign up, Message Board, Store 

and Works pages. 

Store – this page contains links to the Books, Movies, Testimonials, Login or Sign up and Profile 

pages.  Note that it does not contain a link to the Television page as the author does not have 

rights to sell merchandise related to her television work.   It is linked to by the Home and Search 

pages. 

Works – this page contains links to the Books, Movies, Television and Testimonials pages.  It is 

linked to by the Home and Search pages. 

Lower Level Page Connections 

Books – this page is linked to from the Works and Store pages.  There is also a link to this page 

from the Message Board page, represented by the number 3 on-page connector.  The Search page 

is also accessible on this page. 

Fan Fiction – this page is connected to from the Login or Sign up page.  This page is only 

accessible once a member has logged in.  The Search page is also accessible on this page. 
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Games – this page is connected to from the Login or Sign up page.  This page is only accessible 

once a member has logged in.  The Search page is also accessible on this page. 

Media Kit – this page contains the links to the downloadable files of the author’s biography and 

portrait.  It is accessible from the Bio, Contacts, News & Events pages.  The Search page is also 

accessible on this page. 

Movies – this page is linked to from the Works page and the Store page.  The Search page is also 

accessible on this page. 

Photo Gallery – this page is linked to on the Bio and News & Events pages.  The Search page is 

also accessible on this page. 

Profile – this page is linked to the Login or Sign up page.  It is also linked to from the Store and 

Upload Images pages, represented by the number 4 and 5 on-page connectors, respectively.  The 

Search page is also accessible on this page. 

Sign up Form –this page links to the Upload Image page.  This page is linked to from the Login 

or Sign up page.  The Search page is also accessible on this page and Newsletter Subscription 

area is included on the page. 

Television – this page is linked to from Works page.  The Search page is also accessible on this 

page. 

Testimonials – this page is linked to from the Store and Works pages.  This page is also linked to 

from the Bio page, represented by the number 1 on-page connector.  The Search page is also 

accessible on this page. 

Upload Image – this page is linked to from the Sign-up Form page.  It is also linked to from the 

Profile page, represented by the number 5 on-page connector. 
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Figure 5: Detailed Blueprint for the Login or Sign up Page on the redesigned SuzanneCollinsBooks.com website. 

Detailed Blueprint Page Descriptions for Login 

Chat – the messaging window that allows game players to communicate with each other while 

playing the selected game.  This area is only accessible by a logged in member. 

Discussion Post – the posts provided by the members.  Posts are viewable by any site visitor but 

can only be posted by logged in members. 

Discussion Post Index – the index of the posts that have been provided by members. 

Discussion Topic Index – the index of topics that the members have posted comments about. 

Fan Fiction – this page provides members the ability to post their work that is related to the 

author’s works.  This area is only accessible by members. 

Fiction Post – the fan fiction posts provided by the members.  Fan fiction posts are only viewable 

by a logged in members. 

Fiction Post Index – the index of the fan fiction posts that have been provided by members. 
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Fiction Topic Index – the index of fan fiction topics that the members have posted comments 

about. 

Game Interface – the interface for the game selected to play.  This area is only accessible by a 

logged in member. 

Game Settings – the settings for a user while playing the selected game. This area is only 

accessible by a logged in member. 

Games – the page that provides members access to the gaming area.  The games are based on the 

author’s works.  This area is only accessible by members. 

Games List – the list of games that are available for members to play.  This list is only available 

to a logged in member. 

Login or Sign up – this page provides the form to sign up for site membership or login to the site. 

Message Board – this page contains the discussions that members of the site are participating 

in.  To be able to post a comment the visitor must log in. 

Profile – the page that the site member uses to provide personal information.  This area is only 

accessible by logged in members. 

Search – this page displays the results produced by the search criteria entered by a site visitor. 

Sign up Form – the form a visitor fills out to sign up for site membership. 

Store – this page contains the merchandise that the author has rights to sell.  There are areas of 

this page that require the visitor to be logged in to gain access. 

Terms and Conditions – this is a pop-window that contains the terms and conditions for 

membership to the website. 

Upload Image – this pop up window provides the ability for the member to upload their profile 

image. 

Top Level Page Connections 

This diagram represents that the Login or Sign up page is linked to or contains links to the Fan 

Fiction, Games, Message Board, Profile, Search, Sign up Form and Store pages. 

The Search page is accessible from all pages, except for the Terms & Conditions, Chat, Game 

Interface, Game Settings and the Upload Image pages. 

Second Level Page Connections 

Fan Fiction – this page links to the Fiction Topic Index page.  The Login or Sign up links to this 

page and the Search page is accessible from this page.  
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Games – this page links to the Games List page.  The Login or Sign up links to this page and the 

Search page is accessible from this page.  

Message Board – this page links to the Discussion Post Index page.  The Login or Sign up links 

to this page and the Search page is accessible from this page.  

Profile – this page links to the Store, Terms & Conditions and Upload Image pages.  The Login 

or Sign up links to this page and the Search page is accessible from this page.  

Sign up Form – this page links to the Terms & Conditions and Upload Image pages.  The Login 

or Sign up links to this page and the Search page is accessible from this page.  This page also 

includes the Newsletter Subscription area. 

Lower Level Page Connections 

Chat – this pop-out page is accessible while playing a game, so from the Game Interface and 

Game Settings pages.  Note that this pop-out page is only available while the Game Interface is 

available. 

Discussion Posts – this page is accessible from the Discussion Post Index page.  The Search page 

is accessible from this page.  

Discussion Post Index – this page is reached from the Discussion Topic Index page.  It provides 

a link to the Discussion Posts page.  The Search page is accessible from this page. 

Discussion Topic Index – this page is reached from the Message Board page.  It provides a link 

to the Discussion Post Index page.  The Search page is accessible from this page. 

Fiction Post – this page is reached from the Fiction Post Index page.  The Search page is 

accessible from this page. 

Fiction Post Index – this page is reached from the Fiction Topic Index page.  It provides a link to 

the Fiction Posts page.  The Search page is accessible from this page. 

Fiction Topic Index – this page is reached from the Fan Fiction page.  It provides a link to the 

Fiction Post Index page.  The Search page is accessible from this page. 

Game Interface – this page is reached from the Games List page.  It provides a link to the Games 

Settings and Chat pages.  

Game Settings – this page is reached from the Games Interface Page.  Note that this page is only 

available while the Game Interface page is available. 

Games List – this page is reached from the Games page.  It provides access to the Game 

Interface page.  The Search page is accessible from this page. 

Store – this page is reached from the Login or Sign up page.  It provides links to the Profile 

page.  The Search page is accessible from this page. 
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Terms & Conditions – this pop-out page is accessible from the Login or Sign up and Profile 

pages. 

Upload Images – this pop-out page is accessible from the Login or Sign up and Profile pages. 
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Figure 6: Detailed Blueprint for the Store page on the redesigned SuzanneCollinsBooks.com website. 

Detailed Page Descriptions for Store 

Accessories – this page contains the list of all accessories available for purchase. 

Action Figure – this page contains the list of all action figures available for purchase. 

Books – this page contains the list of all books available for purchase. 

Cart – the page that contains the items that have been selected for purchase.  It also provides the 

logged in member the ability to make the purchase. 

Checking-out - this page provides the details of the completed purchase. 

Clothing – this page contains the list of all t-shirts and clothing available for purchase. 

Item Details – these iterative pages display the details for any items selected. 

Login or Sign up – this page provides the form to sign up for site membership or login to the site. 

Movies – this page contains the list of all movies available for purchase. 
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Mugs– this page contains the list of all drinkware available for purchase. 

Music – this page contains the list of all music available for purchase. 

Search – this page displays the results produced by the search criteria entered by a site visitor. 

Store – this page contains the merchandise that the author has rights to sell.  There are areas of 

this page that require the visitor to be logged in to gain access. 

Top Level Page Connections 

This diagram represents that the Store page links to the Search, Accessories, Action 

Figures, Books, Clothing, Movies, Mugs, Music, and the Login or Sign up pages. 

The Search page is accessible from all pages within the Store area. 

Second Level Page Connections 

Accessories – this page is reached from the Store and Cart pages.  It provides a link to the Item 

Details Page.  The Search page is accessible from this page. 

Action Figures - this page is reached from the Store and Cart pages.  It provides a link to the 

Item Details Page.  The Search page is accessible from this page. 

Books – this page is reached from the Store and Cart pages.  It provides a link to the Item Details 

Page.  The Search page is accessible from this page. 

Clothing – this page is reached from the Store and Cart pages.  It provides a link to the Item 

Details Page.  The Search page is accessible from this page. 

Movies – this page is reached from the Store and Cart pages.  It provides a link to the Item 

Details Page.  The Search page is accessible from this page. 

Mugs– this page is reached from the Store and Cart pages.  It provides a link to the Item Details 

Page.  The Search page is accessible from this page. 

Music – this page is reached from the Store and Cart pages.  It provides a link to the Item Details 

Page.  The Search page is accessible from this page. 

Cart – this page can be reached from the Store, Accessories, Action Figures, Books, Clothing, 

Movies, Mugs and Music pages.  Member must be logged in to complete the purchase so the 

Login or Sign up page is accessible from this page.  While on this page they can access the Items 

Details page.  Once the shopper is ready to complete his or her purchase the leave this page and 

go into the Checking-out page.  The Search page is also accessible from this page. 

Login or Sign up – this page can be reached from the Store and Cart pages.  The Search page is 

also accessible from this page. 
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Lower Level Page Connections 

Checking-out - this page is reached from the Cart page.  The Search page is also accessible from 

this page. 

Item Details Page – these iterative pages can be reached from the Cart, Accessories, 

Action Figures, Books, Clothing, Movies, Mugs, Music pages.  The Search page is also 

accessible from this page.  

 

 

Figure 7: Task Oriented Blueprint of the Discussion Post Task on the redesigned SuzanneCollinsBooks.com website. 
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Task Description for Discussion Post 

Assumptions: The site visitor is not currently a member of the site.  They must sign up for 

membership to be able to post to the Discussion Board. 

Step 1 Sign up for Membership 

From the home page, the site visitor selects to sign up for a membership.  The site visitor can 

continue to fill out the form or cancel and return to the home page. 

The site visitor fills out the Sign-Up Form.  If an invalid entry occurs, they are notified in the 

field and can make changes.  They are also able to cancel and return to the home page. 

Step 2 Review Terms & Conditions 

When the sign-up form is submitted, the site visitor must agree to the terms and conditions of the 

membership.  They can select that they agree or they are able to select cancel.   If they select to 

cancel they are returned to the sign form. 

When the form is completed and the terms and conditions accepted, the site visitor will receive a 

confirmation of their membership. 

Step 3 Select Book Discussion Page 

The member can select the book discussion page of their choice.  Note that this page would have 

been visible to the site visitor before logging in as a member. 

The member selects the Topic “Catching Fire” from the list of Book Discussions.  They can 

cancel and return to the Book Discussion page. 

The member selects to make a post in the “Parade” discussion area.  They can cancel and they 

will be returned to the Topic page. 

Step 4 Enter Post 

The member can enter a new post.  They are also able to save the post as a draft and continue 

making changes to it.  They are also able to cancel and return to the post subject page. 

Once they have completed the post they are able to submit it. 

They can view the post. 

They can sign out now and be returned to the home page.  They are also able to cancel signing 

out and be returned to view the post. 
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Figure 8: Wireframe for the redesigned Home page. 

Wireframe for Home 

The redesigned “Homepage” (Figure 8) of SuzanneCollinsBooks.com significant changes 

should be made to both the content and the layout of the author’s website. The redesigned global 

navigation has been expanded to include seven categories and is located prominently in the 

center of an image banner at the top of the page. The categories that can be found in the upper 
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global navigation are as follows: Home, Bio, News & Events, Works, Store, Blog, Message 

Boards. The upper left-hand corner of the page has a link back to the homepage, while the upper 

right-hand corner has the “search” utility tool and a “Log-in or Sign-up” button. Information 

about memberships benefits can be easily found by clicking the banner directly below the global 

navigation menu. The main content of the homepage can be found below the “Membership 

Benefits Banner” and contains boxes that contain some of the highlights of the second level 

pages of the site. Also included on the homepage is a portal to the author’s Twitter feed, as well 

as trailers for the different Hunger Games movies.  Below the main content section of the 

homepage is an extended version of the global navigation located in the footer. This includes two 

additional categories: FAQ and Contact. Located below the lower global navigation bar are links 

to three of the author’s social media accounts: Twitter, Facebook, and Instagram. 

 

When comparing the current and new designs, the location of the content on the redesigned 

site is easily more recognizable and accessible. The placement of the content areas on the 

original site caused confusion, as it was difficult to differentiate where the different content areas 

existed. Each content area on the new site includes links to a second level page, which contains 

additional information on the subject, which was lacking on the original site. 

  



27 
 
 

 
Figure 9: Wireframe for the created Store page. 

Wireframe for Store 

The added “store” page (Figure 9) on SuzanneCollinsBooks.com uses three different 

means for providing users with a sense of place within the overall site. First, there is a store 

banner just below the global navigation bar that alerts users to the intent of the page. Secondly, 

there is a breadcrumb navigation tool in the upper left-hand corner of the content section to help 

users navigate back through the site. Lastly, the “Store” label within the global navigation is 

larger than those of the other categories. Regarding the major navigation features of the page, the 

“store” uses the same global navigation system as the rest of the pages on the site.  However, 

there is a noticeable difference as there is a vertical local navigation bar to the left of the content 

section of the page. The local navigation bar includes a list of merchandise categories and 

subcategories so that users can find the products that they are looking for more efficiently. The 

main “store” page lists products that are broken down into thematic categories (New Releases, 

Most Popular, etc.), and contains a scroll bar to view these products. For viewing the user’s 

shopping cart or checking-out, there is a button in the upper right-hand corner of the “Store” 

banner that provides access to these functions.  Lastly, just below the “Store” banner is a link 

that directs users to more information about SuzanneCollinsBooks.Com memberships.  
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Figure 10: Wireframe for the created “Message Board” page. 

Wireframe for Message Board 

The “message board” page (see Figure 10) shares the same global and local navigation 

layout as the “store” page, in that the global navigation is located horizontally at the top of the 

page, while the local navigation is located vertically on the left side of the content area. Also, 

like the “store” page, there are three different means of providing users with a sense of place 
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within the overall site (1. “Message Boards’ banner, breadcrumbs, and enlarged global 

navigation label). The middle of the content area includes a box that provides content relating to 

the message board. To the right of the main content box are two different elements that enrich 

the user’s experience. First, the “Members Online” box allows users to view other members 

participating on the message boards, as well as providing the ability to access each user’s 

individual member page by clicking on their screen name. The “Newest Posts” element provides 

the same access to user’s individual pages as the “Members Online” page, however users can 

also view the message post. 
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Figure 11: Wireframe for the redesigned “Bio” page. 
 

Wireframe for Bio 

By looking at Figure 11, the redesigned “Bio” page includes many upgrades from the 

current design. Underneath the author’s name, there is a banner of photos, which can be scrolled 
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through. There is also an option to “see all photos” which will direct that users to the full 

photography gallery. Beneath the photos, there would be a detailed biography listing important 

life events and information related to Suzanne Collins. Adjacent to her biographical information, 

there is a designated area for her “awards and honors,” which can be scrolled through as to see 

them all in one concentrated place. Underneath the “awards and honors,” users can click on the 

“Printable Book List” PDF. By downloading that document, users can see a list of all authored 

works by Suzanne Collins, as well as the series order and publication dates for each selective 

title.  

 

Near the bottom, there is a “subscribe” banner which will allow users to enter their email address 

and register to receive newsletters, which will include information related to news, events, 

contests, top blog posts, and other elements that might be of interest. Members can also 

automatically be subscribed to email newsletters during the creation of the account. Upon 

clicking “create an account,” users are directed to a “terms and conditions” page, which they 

must accept before completion. On that page, there will also be an option for members to 

automatically receive newsletters to the email address they provided. If at any time they want to 

change the option, he or she may visit their account settings to make that change. 

 

The redesign goals have been met for the biography page, as there are more pictures to view, as 

well as having a concentrated place to include awards, honors, and a book list. The social media 

links are present on each page so users will have instant access to Suzanne Collins’s Twitter, 

Facebook, and Instagram pages. By including breadcrumbs, users can tell how they arrived at 

that page. The global navigation allows people to navigate throughout all elements of the website 

with ease, and in no order. 
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Figure 12: Wireframe for the created “Sign Up” page. 

Wireframe for Sign Up 

This created page (Figure 12) has a section that details the many benefits of becoming a member, 

as well as an attractive graphic to grab the attention of the user. Underneath the information, 

users will be able to enter information and create his or her account. They may browse and 

upload a profile photo from their device, select a username, register with an email address, and 
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create a password to accompany the username for login purposes. Users are also instructed to 

enter their date of birth, as well as completing a CAPTCHA to prove that he or she is not a robot. 

By clicking on the button labeled “Create Account” users will be directed to accept “terms and 

conditions” as well as select whether he or she would like to automatically receive emailed 

newsletters.  

 

To reach more subscribers, there is an included “subscribe to newsletters” banner, which 

provides a space for users to enter their email address to receive e-newsletters, which provide 

information related to events, new arrivals, contests, coupons, and more. At the bottom, the same 

navigation links from the top are provided, as well as “FAQ” and “Contact Us.” Users are also 

able to find the social media links on the icons at the bottom of the pages. 

 

The Suzanne Collins website redesign goals for creating an account have been realized. Upon 

visiting the “create an account” page, users will know what can be done with an account, how to 

sign up, and what elements are required to complete registration. Users are also able to register to 

receive emailed newsletters. That registration is complete in only two steps - entering the email 

address desired and clicking “subscribe.” Registration for email newsletters can also be done 

during the process of completing an account, as there is an option available for users before 

accepting “terms and conditions” after clicking “create an account” on the “sign up” page. Once 

account creation has been completed, users are able to post on the discussion board, play games, 

rate books and products, and enjoy other benefits given to members. 
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Controlled Vocabulary 

Metadata Scheme 

The design plan includes an updated metadata scheme primarily based on Dublin Core 

that will assist in the organization of the site.  There is a total of 10 elements, 5 are categorized as 

Administrative, 6 are categorized as Descriptive, and 1 is categorized as Structural. 

 

1 

ELEMENT NAME Author 

  

DEFINITION The person responsible for the content of the resources (books). 

FUNCTION Discovery/Identification 

TYPE Descriptive 

HOW TO USE 

List names separately, preferably in the same order that they appear in the 

publication. Personal names should be listed surname or family name first, 

followed by forename or given name. When in doubt, give the name as it 

appears, and do not invert.  

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) Yes 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES Collins, Suzanne; Shakespeare, William 

 

2 

ELEMENT NAME Creator 

  

DEFINITION The person or entity primarily responsible for creating the website. 

FUNCTION 
Discovery/Identification: has no influence on search engine ranking; used to 

locate website’s creators. 

TYPE Descriptive/Administrative 

HOW TO USE Use when trying to locate creators of the website. 

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) Yes 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES 
A person, an organization, or a service. Typically, the name of a creator 

should be used to indicate the entity. 
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3 

ELEMENT NAME Date 

  

DEFINITION 
A point or period in time when the website was created and updated: 

website’s lifecycle information. 

FUNCTION 
Expresses temporal information regarding Suzanne Collins website: day, 

month, or year designations of website activity. 

TYPE Administrative 

HOW TO USE 
Recommended best practice is to use an encoding scheme, such as the 

W3CDTF profile of ISO 8601 [W3CDTF]. 

REQUIRED/OPTIONAL Optional 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES Archiving date, website launch date: Date ="1998-02-16" 

Date ="1998-02 "Date ="1998" 
 

4 

ELEMENT NAME Format 

  

DEFINITION 
The physical or digital manifestation of the resource. Typically, format may 

include the media-type or dimensions of the resource. 

FUNCTION Identification 

TYPE Administrative/Structural 

HOW TO USE Identifies the material source from which the digital file was created.  

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS/IMAGES Text/Images 

OPEN/PREDEFINED Open 

EXAMPLES The dimensions of the various webpages of the redesigned Suzanne Collins 

website to include size and duration. We will use controlled vocabulary list of 

internet media types (MIME) such as Adobe Portable document format, or 

Adobe Postscript Printer format. 
 

5 

ELEMENT NAME Identifier 

  

DEFINITION An unambiguous reference to the resource within a given context. 

FUNCTION Identification 

TYPE Administrative 

HOW TO USE 
Used for local identifiers (e.g. ID numbers or call numbers) assigned by the 

creator of the resource to apply to a particular item. 

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES Identifier="http:// Suzannecollinsbooks.com/works.htm 
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6 

ELEMENT NAME Language 

  

DEFINITION A language of the intellectual content of the resource. 

FUNCTION Identification 

TYPE Descriptive 

HOW TO USE 
Recommended best practice for the values of the Language element is defined 

by RFC 3066 [RFC 3066, http://www.ietf.org/rfc/ rfc3066.txt 

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES 
Language ="en" Language ="fr" Language ="Primarily English, with some 

abstracts also in French. "Language ="en-US." 
  

7 

ELEMENT NAME Publisher 

  

DEFINITION 
The entity responsible for making the resource resources (books) listed on the 

website available. 

FUNCTION Discovery/Identification 

TYPE Descriptive 

HOW TO USE 
The intent of specifying this field is to identify the entity that provides access 

to the resources (books).  

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) Yes 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES Scholastic Corporation, Knopf Doubleday 
 

8 

ELEMENT NAME Rights 

  

DEFINITION Information about rights held in and over a resource. 

FUNCTION 

Content management: rights and reproduction tracking. Documentation of 

legal access requirements. 

TYPE Administrative 

HOW TO USE 
Use to find rights information; includes statements about various property 

rights associated with the website, including intellectual property rights. 

REQUIRED/OPTIONAL Optional 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES 
Acquisition information; rights and reproduction tracking; documentation and 

legal access requirements for the Suzanne Collins website 
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9 

ELEMENT NAME Subject 

  

DEFINITION A topic of the content of the resource. 

FUNCTION 
Identity: expressed as keywords, phrases, or classification codes that describe 

a topic of a resource on the website. 

TYPE Descriptive 

HOW TO USE Select a value from a controlled vocabulary or formal classification scheme. 

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) Yes 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Predefined 

EXAMPLES Suzanne Collins Bio; Fan Fiction; Book Reviews. 
 

10 

ELEMENT NAME Title 

  

DEFINITION The name given to a resource. 

FUNCTION Resource Discovery:  resources are found by relevant criteria. 

TYPE Descriptive 

HOW TO USE Identifies the name the resource was formally known by. 

REQUIRED/OPTIONAL Required 

REPEATABLE (YES/NO) No 

TEXT/NUMBERS Text 

OPEN/PREDEFINED Open 

EXAMPLES “The Hunger Games”; “Catching Fire”; and “Mockingjay.” 
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Thesaurus 

The design plan for the updated Suzanne Collins website includes an extensive thesaurus.  

This will support the ability for users to search using a variety of terms and return a list of 

matching and similar results.  While the planned thesaurus contains over 60 terms it will 

continue to need to be updated as the site evolves over time. 

 
Accessories Journalist – see Authors 

accessories - see Accessories jungle - see Year of the Jungle (Book) 

accessory - see Accessories Katniss 

Achievements – see Awards katniss - see Katniss 

action figure - see Action Figures knit caps - see Hats 
Action Figures Life Histories – see Biographies 
Announces – see Posts Literary Genres – see Biographies 

apparel - see Clothing Literary Prizes – see Awards 

apparel - see Clothing lounge wear - see Pajamas 
Author, see Authors marks - see Gregor and the Marks of the Secret 

(Book) 
Authors mcbutton - see When Charlie McButton Lost 

Power (Book) 
Awards Merchandise - see Store 
baby - see Onesies Merch - see Store 

back pack - see Backpacks Mocking Jay - see Mockingjay (Book) 
Backpacks  Mockingjay (Book) 

bane - see Gregor and the Prophecy of Bane 

(Book) 

mockingjay - see Mockingjay (Book) 

billfolds - see Wallets  Mocking Jay 1 - see Mockingjay Part I 

(Movie) 
Biographer – see Author Mocking Jay 2 - see Mockingjay Part II 

(Movie) 
blanket - see Blankets mockingjay 1 - see Mockingjay Part I (Movie) 
Blankets mockingjay 1 cd – see Mockingjay Part 1 

(Soundtrack) 
Blogs - see Web Sites mockingjay 1 sound track - see Mockingjay 

Part 1 (Soundtrack) 
book - see Books mockingjay 2 - see Mockingjay Part II 

(Movie), Mockingjay Part 2 (Soundtrack) 

Books mockingjay 2 cd - see Mockingjay Part 2 

(Soundtrack) 

bracelet - see Bracelets Mockingjay Part I (Movie) 
Bracelets Mockingjay Part 1 (Soundtrack) 
brooch - see Pin Mockingjay Part II (Movie) 

Buy - see Store Mockingjay Part 2 (Soundtrack) 

Caps - see Hats movie - see Movies 

Cart Movies 
Catching Fire (Book) mug - see Mugs 

Catching Fire (Movie) Mugs 
Catching Fire (Soundtrack) Music  
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catching fire cd - see Catching Fire 

(Soundtrack) 

necklace - see Necklaces 

catching fire sound track - see Catching Fire 

(Soundtrack) 

Necklaces  

cd - see Music Nonfiction – see Biographies 
Charlie- see When Charlie McButton Lost 

Power (Book) 
Novelists – see Authors 

Charlie mcbutton - see When Charlie McButton 

Lost Power (Book) 
Novels – see Fiction 

claw - see Gregor and the Code of Claw (Book) onesie - see Onesies 

Clothes - see Clothing Onesies 
Clothing overlander- see Gregor the Overlander (Book) 

code - see Gregor and the Code of Claw (Book) pajama - see Pajamas 

coffee - see Mugs Pajamas 
coffee mug - see Mugs Peseta 
Comments – see Posts petal - see pieta 
Communication – see Discussions  
cover - see Blankets Pins 
cup - see Cups pts. - see Pajamas 

Cups pocketbook - see Handbags 

curse - see Gregor and the Curse of the 

Warmbloods (Book) 
Posts 

decal - see Posters poster - see Posters 
Discussions – see Discussions Posters 

Discussions prints - see Posters 

district 12 – see The Hunger Games (Book); see  

The Hunger Games (Movie); see The Hunger 

Games (Soundtrack) 

prophecy - see Gregor and the Prophecy of 

Bane (Book) 

ear ring - see Earrings Prose – see Fiction 
earring - see Earrings purse - see Handbags 
Earrings pajamas - see Pajamas 
Effie Recognitions – see Awards 

Effie - see Effie Rewards – see Awards 
Fantasy – see Fiction ring - see Rings 
Fiction – see Fiction Rings 
Fiction secret - see Gregor and the Marks of the Secret 

(Book) 

Finnick  shirt - see Shirts 
finnick - see Finnick Shirts 
Gale States, - see Posts 
gale - see Gale Socks 
glass - see Cups socks - see Socks 
Grants – see Awards  sound track - see Music 

Gregor and the Code of Claw (Book) soundtrack - see Music  
Gregor and the Curse of the Warmbloods 

(Book) 
Storyteller – see Authors 

Gregor and the Marks of Secret (Book) t-shirt - see Shirts 
Gregor and the Prophecy of Bane (Book) tees - see Shirts 

Gregor the Overlander (Book) The Hunger Games (Book) 
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Group Discussion – see Discussions The Hunger Games (Movie) 

Handbags The Hunger Games (Soundtrack) 

hat - see Hats the hunger games - see The Hunger Games 

(Book), The Hunger Games (Movie) 

Hats toboggan - see Hats 

Haymitch t-shirt - see Shirts 

haymitch - see Haymitch tumbler - see Cups 

Honors – see Awards wall poster - see Posters 

hoodie - see Hoodies  warmbloods - see Gregor and the Curse of the 

Warmbloods (Book) 

Hoodies When Charlie McButton Lost Power (Book) 

hunger games - see The Hunger Games (Book), 

see The Hunger Games (Movie); see The 

Hunger Games (Soundtrack) 

year - see Year of the Jungle (Book) 

hunger games cd - see The Hunger Games 

(Soundtrack) 

Year of the Jungle (Book) 

hunger games soundtrack - see The Hunger 

Games (Soundtrack) 

wallet - see Wallets 

Hypermedia – see Web Sites Wallets 

Interviews – see Discussions Web Sites 

jacket - see Jackets Websites – see Web Sites 

Jackets Writers – see Authors 

Accessories 

Scope Notes:  
VT: accessories, accessory 
BT: N/A 
NT: Handbags, Wallets, Hats, Necklaces, Bracelets, Earrings, Cups, Mugs 
RT: Clothing, Books, Movies 

Action Figures 

Scope Notes: Toys designed to look like the characters in the books written by Suzanne Collins. 
VT: action figure 
BT: N/A 
NT: Katniss, Peeta, Finnick, Effie, Haymitch 
RT: Accessories, Clothing, Music 

Authors 

Scope Notes: A person who writes a book, article or report. 
VT: Author, Storyteller 

BT: N/A 
NT: Biographer, Journalist 

RT: Novelist, Writer 
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Awards  
Scope Notes: Accolades given to commemorate an accomplishment. 
VT: Literary Prizes, Achievements 
BT: N/A 
NT: N/A 

RT: Grants, Honors, Rewards 

Backpacks 

Scope Notes: 
VT: back pack 
BT: Clothing 
NT: N/A 
RT: Cups, Mugs, Blankets 

Blankets 

Scope Notes: 
VT: blanket, cover 
BT: Store 
NT: N/A 
RT: Cups, Mugs, Posters 

Books 

Scope Notes:  Books authored by Suzanne Collins. 
VT: book 
BT: Store 
NT: The Hunger Games (Book), Catching Fire (Book), Mockingjay (Book), Gregor the 

Overlander (Book), Gregor and the Prophecy of Bane (Book), Gregor and the Curse of the 

Warmbloods (Book), Gregor and the Marks of Secret (Book), Gregor and the Code of Claw 

(Book), When Charlie McButton Lost Power (Book), Year of the Jungle (Book) 
RT: Movies 

 

Bracelets 
Scope Notes: Use this term for decorative jewelry designed to be worn around a person’s wrist. 
VT: bracelet 
BT: Store, Accessories 
NT: N/A 
RT: Necklaces, Earrings 
 

Catching Fire (Book) 

Scope Notes:  
VT: catching fire (Book) 
BT: Books, Store 
NT: N/A 
RT: Catching Fire (Movie), Mockingjay (Book) 
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Catching Fire (Movie) 

Scope Notes:  
VT: catching fire (Movie) 
BT: Movies, Store 
NT: N/A 
RT: Catching Fire (Book), Mockingjay Part I (Movie) 

Catching Fire (Soundtrack) 

Scope Notes:  
VT: catching fire cd, catching fire sound track 
BT: Store, Music 
NT: N/A 
RT: The Hunger Games (Soundtrack), Mockingjay Part 1 (Soundtrack), Mockingjay Part 2 

(Soundtrack) 

Clothing 

Scope Notes:  
VT clothes, apparel, apparel  
BT: Store 
NT: Shirts, Hoodies, Jackets, Pajamas, Onesies 
RT: Accessories, Books, Movies 

Comments 

Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A  
RT: Posts  

 

Cups 
Scope Notes:  
VT: cup, glass, tumbler 
BT: Store 
NT: N/A 
RT: Mugs 

Discussions  

Scope Notes: A conversation about a certain debate or topic. 

VT: discussion 
BT: Communication 
NT: Group Discussion 

RT: Interviews 
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Earrings 

Scope Notes: Decorative jewelry designed for the ear. 
VT: earring, ear ring 
BT: Store, Accessories 
NT: N/A 
RT: Necklaces, Bracelets 

Effie 

Scope Notes:  
VT: effie 
BT: Store, Action Figures 
NT: N/A 
RT: Katniss, Gale, Hay itch, Finnicky, Peete 

Fantasy 

Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A 

RT: Fiction 

Fiction  

Scope Notes: Stories that are not necessarily based on truth. 
VT: fiction 
BT: Prose 
NT: Novels 

RT: Fantasy 

Finnick 

Scope Notes:  
VT: finnick 
BT: Store, Action Figures 
NT: N/A 
RT: Katniss, Gale, Haymitch, Effie, Peeta 

Gale 

Scope Notes:  
VT: gale 
BT: Store, Action Figures 
NT: N/A 
RT: Katniss, Gale, Finnick, Peeta, Effie, Haymitch 
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Grants  

Scope Notes: 
VT: N/A 
BT: N/A 
NT: N/A 

RT: Awards 

Gregor and the Code of Claw (Book) 

Scope Notes:   
VT: code, claw 
BT: Books, Store 
NT: N/A 
RT: Gregor the Overlander (Book), Gregor and the Prophecy of Bane (Book), Gregor and the 

Curse of the Warmbloods (Book), Gregor and the Marks of the Secret (Book) 

Gregor and the Curse of the Warmbloods (Book) 

Scope Notes:   
VT: curse, warmbloods 
BT: Books, Store 
NT: N/A 
RT: Gregor the Overlander (Book), Gregor and the Prophecy of Bane (Book), Gregor and the 

Code of Claw (Book) 

Gregor and the Marks of Secret (Book) 

Scope Notes:   
VT: marks, secret 
BT: Books, Store 
NT: N/A 
RT: Gregor the Overlander (Book), Gregor and the Prophecy of Bane (Book), Gregor and the 

Curse of the Warmbloods (Book), Gregor and the Code of Claw (Book) 

 

Gregor and the Prophecy of Bane (Book) 
Scope Notes:   
VT: prophecy, bane 
BT: Books, Store 
NT: N/A 
RT: Gregor the Overlander (Book), Gregor and the Curse of the Warmbloods (Book) 

Gregor the Overlander (Book) 

Scope Notes:   
VT: overlander 
BT: Books, Store 
NT: N/A 
RT: Gregor and the Prophecy of Bane (Book), Gregor and the Prophecy of Bane (Book) 
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Handbags 

Scope Notes: 
VT: purse, pocketbook 
BT: Store, Accessories 
NT: N/A 
RT: Necklaces, Bracelets, Hats 

Hats 

Scope Notes: A shaped covering for the head worn for warmth, as a fashion item, or as part of a 

uniform. 
VT: hat, caps, beanies, knit caps, toboggan  
BT: Store, Accessories 
NT: N/A 
RT: Wallets 

Haymitch 

Scope Notes:  
VT: haymitch 
BT: Store, Action Figures 
NT: N/A 
RT: Katniss, Gale, finnicky, peseta, Effie 

 

Honors 
Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A 
RT: Awards 

Hoodies 

Scope Notes: A pullover styled article of clothing with a hood, drawstring around the neck, and 

no snaps, buttons, or zippers. 
VT: hoodie 
BT: Store, Clothing 
NT: N/A 
RT: Jackets 

Hypermedia 

Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A 
RT: Web Sites 
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Interviews 

Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A 
RT: Discussions 

Jackets 

Scope Notes:  
VT: jacket 
BT: Store, Clothing 
NT: N/A 
RT: Hoodies 

Katniss 

Scope Notes:  
VT: katniss 
BT: Store, Action Figures 
NT: N/A 
RT: Peete, Gale, hay Mitch, Effie, finick 

Mockingjay (Book) 

Scope Notes:   
VT: Mocking Jay, mockingjay 
BT: Books, Store 
NT: N/A 
RT: Mockingjay Part I (Movie) 

Mockingjay Part I (Movie) 

Scope Notes:   
VT: Mocking Jay 1, mockingjay 1  
BT: Movies, Store 
NT: N/A 
RT: Mockingjay (Book), Mockingjay Part II (Movie) 

Mockingjay Part 1 (Soundtrack) 

Scope Notes:  
VT: mockingjay 1 sound track, mockingjay 1 cd 
BT: Store, Music 
NT: N/A 
RT: The Hunger Games (Soundtrack), Catching Fire (Soundtrack), Mockingjay Part 2 

(Soundtrack) 
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Mockingjay Part II (Movie) 

Scope Notes:   
VT: Mocking Jay 2, mockingjay 2 
BT: Movies, Store 
NT: N/A 
RT: Mockingjay (Book) 

Mockingjay Part 2 (Soundtrack) 

Scope Notes:  
VT: mockingjay 2, mockingjay 2 cd 
BT: Store, Music 

NT: N/A 
RT: The Hunger Games (Soundtrack), Catching Fire (Soundtrack) 

Movies 

Scope Notes:  Movies that were made based on the books written by Suzanne Collins. 

VT: movie 
BT: Store 
NT: The Hunger Games (Movie), Catching Fire (Movie), Mockingjay Part I (Movie), 

Mockingjay Part II (Movie) 
RT: Books, Store 

Mugs 

Scope Notes:  
VT: mug, coffee, coffee mug 
BT: Store 
NT: N/A 
RT: Cups 

Music 

Scope Notes: Music/Soundtracks created for the movies based on the authored works of Suzanne 

Collins. 
VT: soundtrack, cd, sound track 
BT: Store 
NT: The Hunger Games (Soundtrack), Catching Fire (Soundtrack), Mockingjay Part 1 

(Soundtrack), Mockingjay Part 2 (Soundtrack) 
RT: Action Figures, Accessories, Clothing 

Necklaces 

Scope Notes: Use this term for decorative jewelry designed to be worn around a person’s neck. 
VT: necklace 
BT: Store, Accessories 
NT: N/A 
RT: Bracelets, Earrings 
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Novelists 

Scope Notes:  
VT: N/A 
BT: Authors 
NT: N/A 
RT: Writers 

Novels 

Scope Notes:  
VT: N/A 
BT: Books 
NT: N/A 
RT: Fiction 

Onesies 

Scope Notes: One-pieced clothing for babies. 
VT: baby, onesie 
BT: Store, Clothing 
NT: N/A 
RT: N/A 

 

Pajamas 
Scope Notes: Clothing that is designed to be worn at bedtime. 
VT: pajama, pajamas, pjs, lounge wear 
BT: Store, Clothing 
NT: N/A 
RT: Shirts, Hoodies 

Peeta 

Scope Notes:  
VT: peeta 
BT: Store, Action Figures 
NT: N/A 
RT: Katniss, Gale, Haymitch, Effie, finicks 

Pin 

Scope Notes: An ornament fastened to clothing with a hinged pin and catch. 
VT: brooch, Broch 
BT: Store, Accessories 
NT: N/A 
RT: Earrings, Rings, Necklaces, Bracelets 
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Posts  

Scope Notes:  Comments added to a discussion board by a member. 
VT: States 
BT: N/A 
NT: N/A 

RT: Comments 

Posters 

Scope Notes:  
VT: wall poster, decal, prints 
BT: Store 
NT: N/A 
RT: Store 

Rewards 

Scope Notes:  
VT: N/A 
BT: N/A 
NT: N/A 
RT: Awards 

Rings 

Scope Notes: Jewelry for fingers. 
VT: ring 
BT: Store, Accessories 
NT: N/A 
RT: Earrings, Necklaces, Bracelets 

Shirts 

Scope Notes:  
VT: shirt, t-shirt, tees, t-shirt 
BT: Store, Clothing 
NT: N/A 
RT: Hoodies, Jackets 

Socks 

Scope Notes:  
VT: socks 
BT: Store, Clothing 
NT: N/A 
RT: Pajamas, Hoodies 
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Store 

Scope Notes: Use this when looking to buy directly from Suzanne Collins’ website. 
VT: buy, merchandise, merch 
BT: N/A 
NT: Clothing, Accessories 
RT: N/A 

The Hunger Games (Book) 

Scope Notes:   
VT: the hunger games (Book), hunger games (Book) 
BT: Books, Store 
NT: N/A 
RT: The Hunger Games (Movie), Catching Fire (Book) 

The Hunger Games (Movie) 

Scope Notes:   
VT: the hunger games (Movie), hunger games (Movie) 
BT: Movies, Store 
NT: N/A 
RT: The Hunger Games (Book), Catching Fire (Movie) 

The Hunger Games (Soundtrack) 

Scope Notes:  
VT: hunger games soundtrack, hunger games cd, district 12 
BT: Store, Music 
NT: N/A 
RT: Catching Fire (soundtrack), Mockingjay Part 1 (Soundtrack), Mockingjay Part 2 

(Soundtrack) 

Wallets 

Scope Notes: Container used for carrying personal items or money. 
VT: wallet, billfolds 
BT: Store, Accessories 
NT: N/A 
RT: Handbags 

Web Sites 

Scope Notes:  A collection of hypertext pages displayable in browsers. 
VT: Blogs, Websites 
BT: N/A 
NT: N/A 
RT: Hypermedia 

file:///C:/Users/kcupp/Documents/Kimberly%20Cupp/Masters/INSC597/Final/Group3_Final_GroupDraft1KC.docx%23_Clothing
file:///C:/Users/kcupp/Documents/Kimberly%20Cupp/Masters/INSC597/Final/Group3_Final_GroupDraft1KC.docx%23_Accessories
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When Charlie McButton Lost Power (Book) 

Scope Notes:   
VT: Charlie, Charlie mcbutton, mcbutton 
BT: Books, Store 
NT: N/A 
RT: Year of the Jungle (Book), Gregor the Overlander (Book) 

Writers 

Scope Notes:  
VT: N/A 
BT:  
NT: N/A 
RT: Authors 

Year of the Jungle (Book) 

Scope Notes:   
VT: year, jungle 
BT: Books, Store 
NT: N/A 
RT: When Charlie McButton Lost Power (Book), Gregor the Overlander (Book) 
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Usability Testing 

Problem Statement 

The current design for Suzanne Collins’s website has several problems. Now, there is 

limited content and biographical information, users are unable to truly interact with the site, and 

there is no way to purchase items. With the present layout, visitors to the site are unable to 

become members and there is little to no reason for site visitors to return. Modern standards are 

not being adequately represented, especially considering the features, functionalities, and content 

displayed. 

Testing Objectives 

The successes and/or failures of the redesigned website for Suzanne Collins will be 

measured by the following testing objectives:  

• Prove that the user can become a member. 

• Prove that the user can purchase merchandise. 

• Prove that the user can view all images. 

• Prove that the user can view the events. 

• Prove that the user can download the printable book list. 

• Prove that the user can subscribe to e-newsletters. 

• Prove that the user can post comments. 

• Prove that the user can submit fanfiction. 

• Prove that the user can navigate through content without confusion. 

Methodologies and Testing Environments 

To maximize usability efforts, the redesign team has designed three usability tests to 

measure the effectiveness of the website redesign.  

 

1. Focus Group - A focus group, consisting of at least 15 members, will be placed into a 

room, which contains three different stations. The first station consists of computer desks, 

while the second station includes touch-screen tablets. The third station will have cellular 

phones, both iOS and Android operating systems. Each participant will spend 30 minutes 

per station interacting with the redesigned www.suzannecollinsbooks.com. Prior to 

moving to the next station, participants are instructed to join their other station members 

at their respective stations in a discussion (consisting of 15-30 minutes), which will 

include having a dialogue describing the likes and dislikes of the website. The cycle will 

repeat until each participant has had the chance to visit all three stations. The redesign 

team will be sitting in another room, viewing and listening to the focus group usability 

test. The results of the focus group activities will be compiled and analyzed. Any changes 

resulting from the focus group will be made on an as-needed basis. 

 

2. Ease of Use Experiment - At least 15 participants (5 persons on each of the following: 

computers, touch screen tablets, and cellular phones) will engage in an ease of use 

experiment. Each participant will be tested independently. For each experiment, the 

http://www.suzannecollinsbooks.com/
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participants will be handed a list of tasks, like a “scavenger hunt,” which can be finished 

by visiting www.suzannecollinsbooks.com and using the redesigned website. Each 

function task listed with have an allotted amount of time, as well as a maximum amount 

of mouse clicks/screen interactions, unbeknownst to the participant and kept private by 

the proctor.  If the participant completes each task in a timely manner with a minimum 

number of clicks, then the experiment will be proven a success. Results will be 

considered heavily and changes will be made to the redesign on an as-needed basis. 

 

3. Closed Card Sorting - Closed card sorting will give the design team an idea of how users 

may organize the website’s labeling scheme. There will be at least 20 participants tested 

independently for the purposes of individual perspectives. First, each user will be given 

some cards which represents the site’s high-level categories, created during the redesign 

process. Also included are cards which include different content items from the website. 

Each person will be asked to organize the cards in such a way that each content card is 

paired with the most applicable high-level category, determined by the participant him or 

herself with no outside input. The design team will then analyze results and reevaluate 

the organization of the site’s architecture pending unfavorable results.  

Evaluation 

After the usability tests have been completed, the redesign team will use the data 

collected to determine the successes or failures of the redesign implementations. The focus group 

and card sorting testing observations will be listed and analyzed, by considering both recurrences 

and degrees of sensibility. For the “Ease of Use” experiment, if 80% of the testing objectives 

were completed in the predetermined amount of time and mouse clicks/screen interactions 

allotted, then the current design will be considered successful to both the redesign and the 

webmaster. 

http://www.suzannecollinsbooks.com/
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APPENDICES 

Appendix 1 - Summary of Survey Results 

To gather information regarding what users thought about proposed alterations to the 

website of Suzanne Collins, a survey was taken by 26 participants through a link shared on social 

media. Each survey participant had the option to choose one of the following regarding each 

question: yes, or no, strongly agree, agree, disagree, or strongly disagree. The options “strongly 

agree” and “agree” indicated a “yes” response, while “disagree” and “strongly disagree” 

indicated a “no” response. Below are the results of the survey broken down into responses by 

number and percentages. 

 

Number of Survey Participants: 26 

 

What is your age? 

 

15-19: 2 

20-35: 15 

35 and over: 9 

  

Have you, in the past, visited an author's website? 

  

Yes: 18 = 69% 

No: 8 = 31% 

Have you already viewed the website of Suzanne Collins? 

  

Yes: 18 = 69% 

No: 8 = 31% 

  

If you answered yes to the previous question, do you feel the website needs to be 

redesigned? 

  

Yes: 16 = 94% 

No:  1 = 6% 

  

When visiting the website of Suzanne Collins, would you like to see an option for email 

registration with the intent of receiving newsletters, updates, events, interviews, upcoming 

items, and discounts for various purchases and/or merchandise? 

  

Yes: 24 = 92% 

No: 2 = 8% 
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Do you feel the website for Suzanne Collins should have a link for purchasing various 

books and merchandise? 

  

Yes: 26 = 100% 

No: 0 = 0% 

  

Do you feel that offering a place for fans to write fan-fiction would be a good idea? 

  

Yes: 19 = 73% 

No: 7 = 27% 

Do you feel that it would be a good idea to have an interactive web game for users to play; 

the game would put the user in the fictional world of Panem and give them the opportunity 

to participate in The Hunger Games? 

Yes: 19 = 73% 

No: 7 = 27% 

  

Do you feel that the website should provide direct access to the social networking sites 

(Facebook, Twitter, Instagram, Snap Chat, etc.) of the author, as well as the actors who 

portrayed the characters in the film adaptations? 

  

Yes: 23 = 88% 

No: 3 = 12% 

Do you believe the website should feature the film trailers for The Hunger Games, The 

Hunger Games: Catching Fire, The Hunger Games: Mockingjay Part I, and The Hunger 

Games: Mockingjay Part II? 

  

Yes: 23 = 88% 

No: 3 = 12% 

 

Would you like to see newly authored chapters by Suzanne Collins written from the 

perspective of the individual characters? 

 

Yes: 20 = 77% 

No: 6 = 23% 

  

Would you like to see synopses for all authored works of Suzanne Collins, as well as 

reviews and comments on the website? 

  

Yes: 20 = 77% 
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No: 6 = 23%Would you be interested in reading about the motivations experienced by 

Suzanne Collins that influenced her writing? 

  

Yes: 24 = 92% 

No: 2 = 8% 

  

Would you like to see synopses for all authored works of Suzanne Collins, as well as 

reviews and comments on the website? 

  

Yes: 25 = 96% 

No: 1 = 4% 

Would you like to be able to review and rate items directly on the website? 

Yes: 20 = 77% 

No: 6 = 23% 

  

Do you feel that there should be a forum where users can communicate with one another 

(and possibly the author)? 

  

Yes: 22 = 85% 

No: 4 = 15% 

  

Should there be interviews with the author, as well as the actors/actresses involved in The 

Hunger Games Trilogy on the website? 

  

Yes: 22 = 85% 

No: 4 = 15% 

Should there be dates for various events (appearances, book signings, etc.) on the website? 

Yes: 24 = 92% 

No: 2 = 8% 

Should the website have a search feature available so users can navigate by keyword? 

Yes: 24 = 92% 

No: 2 = 8% 
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Appendix 2 - Benchmarking Table Results 

 

Below is a chart used to compare the website of Suzanne Collins to the websites of other 

popular authors of young adult literature. The criteria listed on the table was gathered from 

several recommended elements for an author’s website (Grabas, 2013). 

 

Author Sites A B C D E F G 

C
ri

te
ri

a
 [

1
] 

Good first impression 0 1 1 1 1 1 1 

About/Bio page 1 1 1 1 1 1 1 

Contact information 0 1 1 0 0 1 1 

Email sign ups/Updates 0 1 1 0 0 0 1 

Testimonials 1 0 1 0 1 1 1 

Social Media 0 1 1 1 1 1 1 

Books/Products/Services 0 1 1 1 1 1 1 

A Blog 0 1 0 1 0 1 1 

Appearances/Speaking 

Engagements/Latest 

News/Events 

0 1 1 1 1 1 1 

Press Page/Media Kit 0 1 1 0 0 0 1 

Bonus/Extras 0 1 1 0 1 1 1 

Total 2 10 10 6 7 9 11 

[1] Source: (Grabas, 2013) 

 

A – www.suzannecollinsbooks.com   1 = Criteria has been met 

B - http://stephenking.com/    0 = Criteria has not been met 

C - http://www.jkrowling.com/en_US/ 

D – http://stepheniemeyer.com/ 

E – http://www.ransomriggs.com/ 

F – http://www.veronicarothbooks.com/ 

G - http://www.megcabot.com/  
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